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Driven by Purpose, Guided by Values
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We focus our inclusion efforts on 4 key pillars of diversity

We promote inclusion through our culture, our work in society and with innovation

Gender Balance People with Disabilities LGBTQ+ Community Race & Ethnicity

Generations and
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NESPRESSO Boutiques - live inclusion in everyday life
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ENVOLVE expansion - Program focused on hiring and professional 
development of neurodiverse people

Start NESPRESSO 

Expansion to 
Nestlé 
Emporium

Expansion to 
Nestlé 
Headquarters

People working 
in stores

2015

2022

2021

15 - 21

Partnership with
APAE São Paulo
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Neurodiversity …the center of the THRIVE Disability Pillar

Events

•2022 - Etiquette and Empathy

•2022 – Deaf Culture

•2021 – Invisible Disabilities

•2020 – Living and working with Tourette Syndrome

•2019 - Physical Disabilities

Driving utilization of IT Accessibility platforms

•Live Captions

•Verbal Visual Cues

•Accessibility POUR Principles

Support  and connection for Neurodiverse employees

•An authentic way to connect 1:1 with someone who has being a day in your shoes

•Safe space to be heard, and to hear about another person’s experience/what 
resources were helpful to them

•Motivation and support through a challenging season in life

Leading with empathy to drive inclusivity

Education & 
Awareness

Accessibility

Perceivable Operable Understandable Robust

Connection  
& Support
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« Vis ma Joie » Living my life
Nespresso France & Café Joyeux
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Actions to engage employees around the partnership generates pride : 
"This is the most beautiful project I have seen at Nespresso." 

B R I N G  A W A R E N E S S

● C O N T R I B U T E  T O  T H E  

I N C L U S I O N  O F  

N E U R O D I V E R S E  P E O P L E

● B E T T E R  K N O W L E D G E  O F  

D I S A B I L I T Y  S I T U A T I O N S  I N  

T H E  W O R K P L A C E

P A R T N E R S H I P  C A F É  

J O Y E U X  +  N E S P R E S S O

C A F É  J O Y E U X ,  A  C H A I N  O F  

C A F É S  A N D  R E S T A U R A N T S  I N  

F R A N C E  T H A T  S Y S T E M A T I C A L L Y  

H I R E S  N E U R O D I V E R S E  P E O P L E

L I V I N G  M Y  L I F E

● E X C H A N G E  B E T W E E N

N E S P R E S S O  E M P L O Y E E S

A N D  C A F É  J O Y E U X  

T E A M  M E M B E R S

● 2  « P I L O T  S H O P »  :  

P A R I S  A N D  R E N N E S

H O W  I T  W O R K S

● C R E A T I N G  T H E  

R E L A T I O N S H I P  (  

N E S P R E S S O  E M P L O Y E E  

@  C A F É  J O Y E U X  A N D  

V I C E  V E R S A )

● P R A C T I C I N G  T H E  J O B  (  

N E S P R E S S O  E M P L O Y E E  

@  C A F É  J O Y E U X  A N D  

V I C E  V E R S A



Partnership evolved to nespresso capsules: DOING IS EVERYTHING

• Nespresso created a coffee, Nespresso FOR 
CAFÉ JOYEUX, with a joyous and balanced 
aromatic profile. The sales will be reverted and 
allow hiring neurodiverse people to join the 
teams at CAFÉ JOYEUX cafés and restaurants

• Beyond the financial backing, we are also 
providing the Joyeux cafés with the visibility 
Nespresso can offer: POS advertising in our 50 
stores, highlighting the coffee on our e-store, 
email shots to our clients´ database and posts 
on social networks

• We believe that “doing is everything” and this 
partnership was to change people’s mindsets 
about people with disabilities and 
neurodiverse people.
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Inspiring customers and consumers

We all win on this journey
We continue to be an inclusive organization that draws 
strength, innovation and inspiration from the diversity of 
our people and communities. 
Neurodivergent colleagues are no exception.


